
2025 Advertising Opportunities
Farm Equipment Manufacturers Association

Contact Editor Gina Clark at Ads@FarmEquip.org or (314) 878-2304.

For 75 years, the Farm Equipment Manufacturers Association has been the voice of manufac-
turers of specialized farm equipment. Over 600 member companies rely on the Association to 
serve as their advocate and valued resource on issues that affect their operations. We deliver 
through a portfolio of print publications and their online companions.

Advertisers in Association publications reach roughly 2,000 decision makers at every stage of 
the farm equipment supply chain. Because they are part of this industry publication, advertisers 
have an outstanding opportunity to be perceived by members as a potential partner.

Website Advertising

The Association has extremely limited space on its web 
site for advertisers, but welcomes inquiries. The best  
opportunity for on-screen advertising is in the digital       
versions of our Shortliner newsletter. 

Sponsorship Opportunities

Looking for other marketing opportunities? 
Sponsor a spotlight booth, coffee break, speaker 
session, or design a customized option at the 
2025 Supply Summit & Showcase in Ft. Myers, 
FL, the week of April 7, 2025 and the Marketing 
& Distribution Convention in Las Vegas, NV 
the week of October 27, 2025.

Shortliner Newsletter
This 20-times-a-year, eight-page newsletter offers snapshots of 
news relevant to members: legislation, regulations, court deci-
sions, corporate mergers, and 
announcements from member companies. Our members rank 
Shortliner among their most valued member benefits.

The newsletter publishes every other Wednesday. Variations to 
the schedule are in response to holidays, breaking news, or one 
of the Association’s annual meetings.

The Shortliner is distributed electronically and by mail; advertis-
ers are featured in both.
See details about ad dimensions, rates and specifications on page 2.
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Board of Directors Elected at Fall Convention in Addison, TX

The Farm Equipment Manufacturers Association Board 
of Directors elected officers at its Marketing & Distribution 
Convention at the Renaissance Dallas Addison on Wednesday, 
Oct. 23, 2024.

Leading the Association as president will be Craig Harthoorn, 
President of Oxbo Forage Division. The company is a leading 
manufacturer of hay and forage equipment, including forage 
boxes, manure spreaders, and hay rakes.

The board elected Harthoorn to a one-year President's term 
beginning immediately. He succeeds Randy Reinke of Custom 
Products of Litchfield, Inc. in Litchfield, MN, who remains on the 
Executive Committee in an ex-officio role. 

Serving with Harthoorn will be: 

• First Vice President: Marc Ivey, National Sales Manager at 
Bush Hog LLC in Selma, AL

• Second Vice President: Scott Eisenmenger, General 
Manager at West Point Design in West Point, NE

• Treasurer: Tim Burenga, Vice President of Sales and 
Purchasing at Worksaver, Inc. in Litchfield, IL

• Secretary: Phil Landoll, Vice President of Operations at 
Landoll Corp. in Marysville, KS

The officers will lead a 16-member Board of Directors. Earlier 
that day, at the Association’s annual business meeting, David 
Hellbusch, Vice President of Plant Operations at Duo Lift 
Manufacturing Company, Inc., was elected to fill a newly vacated 
board seat.

Member companies also re-elected directors whose terms 
had expired this year. This included Tim Burenga,  Scott 
Eisenmenger and Paul Link of Vaderstad, Inc. who were elected 
to an additional three-year term as their current terms expired. 

Ben Hellbusch, Vice President of Sales at Duo Lift 
Mfg. Co. Inc., concluded his many years of service 
on the Board of Directors. We wish to express our 
gratitude to Ben for the invaluable time, leadership, 
and significant contributions he has dedicated to our 
Association.

“We want to thank these individuals for their dedication and 
the time they contribute, despite the demands of running their 
own businesses,” said Executive Vice President Steve Hathaway. 
“Our leaders and members are among the top innovators in the 
industry, often starting with limited resources and building from 
there. Their ambition is the backbone of our Association, and we 
are truly grateful for their contributions to FEMA and the short-
line industry.”

B. Hellbusch

Reinke Ivey BurrengaEisenmengerHarthoorn LinkLandoll D. Hellbusch

Thank You 2024 Marketing & Distribution
 Convention Sponsors!



Frequency Discount
Companies who place ads in both magazines or 15 of 20 newsletters in 12 months save 10%.
Non-Member Rates
Rates listed here apply to member companies. A 25% fee is assessed for non-member companies.
Agencies
The Association does not offer discounts to advertising agencies.

Frequently Asked Questions

File type: PDF
Color: CMYK with 300 ppi resolution or higher. 
Live matter: Most must be at least a quarter of an inch away from trim.
Bleed: Edges of ads must pull an eighth of an inch past trim size.

Dimensions, Rates, and Specifications

Print Specifications

Deadlines

The newsletter typically publishes every other Wednesday. Call (314) 878-2304 for details. Ads are due the       
Friday prior to publication.

Three-column horizontal
Live ad area: 7.25” by 3”

$400

Two-column
horizontal

Live area: 4.75” by 3”
$300

Shortliner Newsletter Ads

Ads in Shortliner 
cannot bleed. Trim
size is 8.5” by 11.”

Medium
Vertical

Live 
area:
2.35”
by 5”

$250


